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9.1% or 24,799,811 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model CHEVROLET.
Typical Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET are 52.1 years
old (3.7% older than average) and have a $101,388 (2.5% higher than average) annual household income.
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[(Make of new vehicle (HHLD): CHEVROLET AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]



USA

New 2025-2026

7.5% or 20,621,912 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model FORD.
Typical Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD are 53.8 years old
(6.9% older than average) and have a $111,876 (13.1% higher than average) annual household income.
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New 2025-2026

2.3% or 6,303,367 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model GMC.
Typical Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC are 56. years old
(11.3% older than average) and have a $112,138 (13.4% higher than average) annual household income.
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Typical Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP are 50.5 years old (.3%

“ sn 4.1% or 11,300,463 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model JEEP.
older than average) and have a $118,323 (19.6% higher than average) annual household income.
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[(Make of new vehicle (HHLD):JEEP AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]



2.% or 5,451,851 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model RAM.
Typical Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM are 49.9 years old (.9%
younger than average) and have a $130,892 (32.3% higher than average) annual household income.
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[(Make of new vehicle (HHLD): RAM AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]



9.1% or 24,799,811 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model CHEVROLET.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET are 20.7% less

likely to be a college graduate, .8% more likely to work full-time, 8.4% more likely to be married, .8%

more likely to be a parent of 1 or more children under 18.
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New 2025-2026
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7.5% or 20,621,912 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model FORD.

Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD are 1.% more likely to be
a college graduate, 3.1% more likely to work full-time, 20.1% more likely to be married, 11.8% less likely
to be a parent of 1 or more children under 18.
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New 2025-2026

, 2.3% or 6,303,367 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model GMC.

Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC are 10.8% less likely to be
a college graduate, 8.2% less likely to work full-time, 33.7% more likely to be married, 4.7% less likely to

be a parent of 1 or more children under 18.
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|| 4.1% or 11,300,463 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model JEEP.
dee e Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP are 20.% more likely to be
w N p a college graduate, 11.4% more likely to work full-time, 13.4% more likely to be married, 2.8% less likely

New 2025-2026 to be a parent of 1 or more children under 18.
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New 2025-2026

2.% or 5,451,851 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model RAM.

Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM are 9.9% less likely to be a
college graduate, 16.7% more likely to work full-time, 16.7% more likely to be married, 9.2% less likely to
be a parent of 1 or more children under 18.
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9.1% or 24,799,811 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model CHEVROLET,

= Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET are 10.5% more
likely to own their home, 21.8% more likely to own a higher valued home, 18.3% more likely to have a

single-family home, 14.8% more likely to have a dog.

——-" -'
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7.5% or 20,621,912 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model FORD.

: Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD are 17.1% more likely to
= own their home, 26.7% more likely to own a higher valued home, 19.4% more likely to have a single-

New 2025-2026 family home, 18.5% more likely to have a dog.
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2.3% or 6,303,367 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model GMC.
= el — Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC are 25.8% more likely to
e il own their home, 17.8% more likely to own a higher valued home, 28.8% more likely to have a single-

New 2025-2026 family home, 17.9% more likely to have a dog.
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4.1% or 11,300,463 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model JEEP.
'pp | “ sn Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP are 14.1% more likely to
Jeep =
) 1

own their home, 25.6% more likely to own a higher valued home, 15.1% more likely to have a single-
New 2025-2026 family home, 24.6% more likely to have a dog.
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2.% or 5,451,851 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model RAM.
i Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM are 7.7% more likely to own
their home, 40.5% more likely to own a higher valued home, 24.% more likely to have a single-family

New 2025-2026 home, 7.3% more likely to have a dog.
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9.1% or 24,799,811 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model CHEVROLET.

— Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET are 1.8% less likely to
look up D-I-Y advice online, 3.4% less likely to always vote in local elections, 2.3% less likely to belong to a

gym, .2% less likely to fly domestic pas
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Adults 21 or older who Purchased or Leased a

=USA

New 2025-2026 gym, 1.3% more likely to fly domestic past y

7.5% or 20,621,912 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model FORD.

New 2025 or 2026 Model FORD are 3.3% less likely to look

up D-I-Y advice online, 13.1% more likely to always vote in local elections, 5.1% less likely to belong to a
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2.3% or 6,303,367 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model GMC.
— Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC are 10.8% less likely to look
up D-I-Y advice online, 9.2% more likely to always vote in local elections, 8.7% more likely to belong to a
New 2025-2026 gym, 1.3% more likely to fly domestic past yr
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4.1% or 11,300,463 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model JEEP.

New 2025 or 2026 Model JEEP are 17.9% more likely to look

ﬂpp n —— Adults 21 or older who Purchased or Leased a !
A v = up D-I-Y advice online, 2.9% more likely to always vote in local elections, 14.8% more likely to belong to a

New 2025-2026 gym, 12.% more likely to fly domestic past
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2.% or 5,451,851 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model RAM.

Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM are 5.4% more likely to look
up D-I-Y advice online, 3.9% more likely to always vote in local elections, 16.3% more likely to belong to a
gym, 27.5% more likely to fly domestic pasty

Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older al Activity: Adults 21 or older
Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
P E———
h Presidential Elections: i &‘5"
= Statewide Elections: Always
Recipes / Heaith Restaurant wedical Home/ Apparel/  Jobsearch/  Religion/ Caneer Education  Take Online  Electronk  Genealogy Homework Photography Parenting/ Dhlﬂl Datng E!m‘gm- m
u:;:n‘a:;\:; Information m:r:::nf advice /\Ir;.:::m ";:v,::i‘ Information Garden igess Beautyidess Postresume Spirtuaity Development [:::;-‘m classes Irwite m:.hn;:m ;;.:::r:n, family advice  Service Local Elections: Always %
"::_“"" “:_';f;:’.‘ el Local Elections: Sometimes L
® who Purchased or Leased a New 2025 or 2026 Model RAM mUSA wwho Purchased or Leased a New 2025 or 2026 Model RAM mUSA
«
@ﬁ]’op-fw past 12-months Active Lifestyle Activites: Adults 21 or older k Past 12-months Domestic Airline Trips: Adults 21 or older

. 96656 17.7%
Rl 14 376,104 16.2%
) 36,890 19.0%
Lol 37 423 387 13.7%

4 trips
: 16.0%
5-9 trips 29,864, 105 10.9%
TrR% Domestic past year: IS A%NEECETIN
| 10+ trips  CRWTERE] 4.1% Avg. # Domestic Flights: AT T
. 18.3% 17.6%)
n ﬂ.ﬂﬂ “m
-3 - P e o S e

3 trips

Griling-  lawnCare Gardening  Bicyding  Swimming  Volinteer Hiking - Belong o logging - Bowling. camping ie'llg— Fishing Boating n:mupnmz.s Yoga-pilates  Basketbal aduk Followa Caregiverof Competitive Footbail Tenns  Snowskiing-  Munting softball-  Organized
Outdoor [Flowers or Work Backpacking Health Cubor  Rumning Continuing  Weight Loss  Aging Parent Video Gaming Snowboarding. Baseball  Road Race
cooking vegetables) Gym Education Program or Relative (5%,
Marathon,
u who Purchased or Leased a New 2025 or 2026 Model RAM mUSA L
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r
New 2025-2026

Past 30-days QSR Users: Adults 21 or older

1time

S .

3 times

.9

13.0%

11.9%

4 times 10.5%

5 times 10.1%

6 - 9times 16.2%

10 times or more

12.7%
# who Purchased or Leased a New 2025 or 2026 Model CHEVROLET

Avg. Monthly QSR Meals:

musa

Total Monthly QSR Users:
84.6%

83.3%
= .

9.1% or 24,799,811 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model CHEVROLET.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET are 1.6% more likely to
use QSRs past mo., 7.1% more likely to use Sit-Down Restaurants past mo., 16.% more likely to use Casinos

past yr., 3.3% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users:
L]

Adults 21 or older

1time 17.0%

i
3times
i
10 times or more
m who Purchased or Leased a New 2025 or 2026 Model CHEVROLET m USA
Total ly Sit-Down R Users: Avg. Monthly Sit-Down R ant Meals:
76.7% 71.6%

Drank Past 30-days: Adults 21 or older

Liquor  prieen 42.4%
Any Type of Beer +
Wine
Domestic Regular Beer

Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

TR ik
4779
5.1
i i
paza

Wings/  Bagel/ Steskhouss Upscale Sesfood
Burgers/ Dot/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased or Leased a New 2025 or 2026 Model... 15.8%

sports Bar  Bakery
use G 19.3%

Mexican  Chinese Hakian

= wha Purchased or Leased a New 2025 or 2026 Model CHEVROLET mUSA

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 21 or older

-
=5

Casinos visited past 12

= who Purchased or Leased a New 2025 or 2026 Model CHEVROLET mUSA ® who Purchased or Leased a New 2025 or 2026 Model CHEVROLET mUSA
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New 2025-2026

Past 30-days QSR Users: Adults 21 or older

1time

S .

3 times

9
13.0%
11.9%
Atinies :10..'5'.%

5 times

10.1%

6 - 9times 16.2%
10 times or more 12.7%
w who Purchased or Leased a New 2025 or 2026 Model FORD musa
Total Monthly QSR Users: Avg. Monthly QSR Meals:
3%

83.3%
e [

7.5% or 20,621,912 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model FORD.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD are 1.1% less likely to use
QSRs past mo., 6.4% more likely to use Sit-Down Restaurants past mo., 2.9% more likely to use Casinos past

| yr., 25.% less likely to smoke cigarettes.

. 1time 17.0% 5

N R

Drank Past 30-days: Adults 21 or older

Liquor gy s,'sgs,;;u 42.4%
Any Type of Beer u 2;559 o5 41.2%
Wine Y
Domestic Regular Beer

Imported Beer

Domestic Light Beer

Microbrew  Craft Seer FEFERETR 12 1

= who Purchased or Leased a New 2025 or 2026 Model FORD

muUsA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant
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Past 12 months Casino Activities: Adults 21 or older

i
3times
i
10 times or more
w who Purchased or Leased a New 2025 or 2026 Model FORD mUSA
Total Monthly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:
76.2% 71.6%

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Wings/
Burgers / ponut/
Sporss Bar  Bakery

Bagel/ Steakhouse Upscale  Sexlood

= who Purchased or Leased a New 2025 or 2026 Model FORD mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased or Leased a New 2025 or 2026 Model... 16.0%

use G 19.3%

Used Past 30-days: Adults 21 or older
m‘j
<

/ Cannabis Cigarettes

Stage Show / Concert
Sports Betting
Spa
Other Gambling Casinos visited past 12
= who Purchased or Leased a New 2025 or 2026 Mode! FORD mUSA
340
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Vape
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Past 30-days QSR Users: Adults 21 or older

1time

%
2 times

3 times

New 2025-2026

13 D%

11.9%

4 times

5 times

6 - 9times

10 times or more

12 7%
= who Purchased or Leased a New 2025 or 2026 Model GMC wUsA
Total Munth.'y QSR Users: Avg. Monthly QSR Meals:

83.3%
U e IR _

2.3% or 6,303,367 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model GMC.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC are 4.% more likely to use
QSRs past mo., 15.1% more likely to use Sit-Down Restaurants past mo., .9% more likely to use Casinos past

| yr., 6.9% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or oider
€

1time 17.0%

rams
p—

m who Purchased or Leased a New 2025 or 2026 Model GMC mUSA
Total Monthly Sit-Down R Users: Avg. Monthly Sit-Down R ant Meals:
82.4% 71.6%

Drank Past 30-days. Adults 21 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer

Domestic Light Beer

- - 12
Microbrew / Craft Beer 11.1%

= who Purchased or Leased a New 2025 or 2026 Model GMC

mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Mezican  Chinese Malan  Wings/ Bagel/ Steakhouse Upscale Seafood
Burgers / ponut/
sporss 8ar  Bakery

mwho Purchased or Leased a New 2025 or 2026 Madel GMC mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased or Leased a New 2025 or 2026 Model... 10.0%

use G 19.3%

Past 12 months Casino Activities: Adults 21 or older
Slot Machines §

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 21 or older

i
b
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Stage Show / Concert
Sports Betting
Spa -
Other Gambling 2.4% Casinos visited past 12 Yes / Cannabis Cigarettes Vape
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New 2025-2026

Past 30-days QSR Users. Adults 21 or older

1time

i -

3 times

4 times

5 times

6 - 9times

10 times or more

mwho Purchased or Leased a New 2025 or 2026 Model JEEP

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.6%

83.3%
emem .

4.1% or 11,300,463 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model JEEP.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP are 4.% more likely to use
QSRs past mo., .9% more likely to use Sit-Down Restaurants past mo., 3.6% more likely to use Casinos past

| yr., 31.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

2 times

3 times

4 times

5 times

6 -9times

10times or more

3.6%
m who Purchased or Leased a New 2025 or 2026 Model JEEP mUSA
Total Monthly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:
72.3% 71.6%

Drank Past 30-days. Adults 21 or older

Liquor

Any Type of Beer o 559,3-15 41, 2%
Wine
Domestic Regular Beer

Imported Beer

Domestic Light Beer

= who Purchased or Leased a New 2025 or 2026 Model JEEP

musA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Wings/ Bagel/ Steakhouse Upscale Sexlood
wwho Purchased or Leased a New 2025 or 2026 Model JEEP

ratan
Burgers / ponut/
sporss 8ar  Bakery

muUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased or Leased a New 2025 or 2026 Model... 18.6%

use G 19.3%

Past 12 months Casino Activities: Adults 21 or older
Slot Machines .

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 21 or older

i
b

Qual Intab
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Stage Show / Concert
Sports Betting
s =
Other Gambling 3.8% i st i i
T 2.4% Casinos visited past 12 / Cannabis Cigarettes Vape
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New 2025-2026

Past 30-days QSR Users: Adults 21 or older

1time

S .

3 times

13.0%
11.9%
s
16.2% |

12.7%

w who Purchased or Leased a New 2025 or 2026 Model RaM

Avg. Monthly QSR Meals:

5 times

6 - 9times

10 times or more
wUsA

Total Monthly QSR Users:
91.1%

83.3%
I [T

2.% or 5,451,851 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model RAM.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM are 9.4% more likely to use
QSRs past mo., 13.% more likely to use Sit-Down Restaurants past mo., 34.2% more likely to use Casinos

past yr., 10.9% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

[ ] 1time
F

2 times

3 times

4 times

5 times

6-9times

10times or more

m who Purchased or Leased a New 2025 or 2026 Model RAM mUSA
Total ly Sit-Down R Users: A wn Restaurant Meals:
80.9% 71.6%

““

Drank Past 30-days: Adults 21 or oler

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

= who Purchased or Leased a New 2025 or 2026 Model RAM

mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

§7.
iz

Wings/  Bagel/ Steskhouss Upscale Sesfood
Burgers/ Dot/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased or Leased a New 2025 or 2026 Model... 13.8%

sports Bar  Bakery
use G 19.3%

Mexican  Chinese Hakian

mwho Purchased or Leased a New 2025 or 2026 Madel RAM mUSA

Past 12 months Casino Activities: Adults 21 or older
Slot Machines -

239 24

9.0%
806,435 7.3%

16,427,015 6.0%
r 6.9%

6%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 21 or older

-
=5

Yes

2.5%
m&""’

Casinos visited past 12
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T
New 2025-2026

mﬁalnvestments Owned: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

9.1% or 24,799,811 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model CHEVROLET.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET are 3.6% more likely to
have a 401K, 17.9% more likely to have an Auto Loan, 15.8% less likely to Invest/Trade Stocks Online, 3.6%

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

5.9% 67% s5ax% 52% 5.5% g5%

R e

$azcec y 1) = s o

. 200 % RS fun o i L 1o 01 o =
529 Plan / College Savings Plan PIRELY 7.5% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Money  Certificates of Studentloan Personal Loan Refinanced ~ Home
E Account card Account Banking Banking Paying Market  Deposit {CDs) Home  Improvement
Second Home or Real Estate Property mf&x Account Mortgage L:::‘:;tl::e
u who Purchased or Leased a New 2025 or 2026 Model CHEVROLET HUSA = who Purchased or Leased a New 2025 or 2026 Model CHEVROLET EUSA
Professional Services Used*: Adults 21 or older 'n'Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service = 1'595 i Hiid
Financial Planner 43,892,762
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent
6.5% 6.6% 4.1% 8.4%
_ .0% (*Past 12 Months) Debit Card Venmo MasterCard  Apple Pay  Cash Google Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney !“'g 0% Express card Messenger
= who Purchased or Leased a New 2025 or 2026 Model CHEVROLET mUSA w who Purchased or Leased a New 2025 or 2026 Model CHEVROLET m USA

U USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab
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| 7.5% or 20,621,912 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model FORD.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD are 9.5% more likely to have a
401K, 15.7% more likely to have an Auto Loan, 18.2% more likely to Invest/Trade Stocks Online, 6.8% less

New 2025-2026 likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

062,672 19.7%
Money Market Funds m
14.3%

Other (Crypto / NFTs / Metals, etc. N 10.5% 16.2% 6.1% 6.7% 405 52% 5.4% 45%
v e et ec) R SO o
529 Plan / College Savings Plan 21,230, 28% Checking Debitor ATM  Savings  CreditCard  Online Mobil Online Bill Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
12.5% Account Mortgage Loan or Home
Second Home or Real Estate Property m% Equity Loan
# who Purchased or Leased a New 2025 or 2026 Model FORD HUSA ® who Purchased or Leased a New 2025 or 2026 Model FORD B USA

Professional Services Used*: Adults 21 or older | \g'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent 0% 9.7%

16.7% i 5.0% 6.6%

. -
i

Google Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay

5.8%
[ 3.4%
Estate Planning m 332;%

% 1060215 {ou0 (TRINRTY IRTTN dsares TRUIST) Sivisr %o

Venmo MasterCard  Apple Pay  Ca:

. 1.5% (*Past 12 Months)
Divorce / Family Attomney r: 9% Express card Messenger
w who Purchased or Leased a New 2025 or 2026 Model FORD W USA w who Purchased or Leased a New 2025 or 2026 Model FORD mUSA
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2.3% or 6,303,367 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model GMC.

=R — Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC are 7.4% more likely to have a
— 4% 401K, 13.8% more likely to have an Auto Loan, 4.1% less likely to Invest/Trade Stocks Online, 23.4% less likely

New 2025-2026 to pay with their Debit Card.

lmﬁ_alnvestme.nts Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

8.0%
385 &% 5.2% 5.1% 4.5%

Other (Crypto / NFTs / Metals, etc.)

Saz cec 3 R S son )

3 130
Online Mobile Online Bill

529 Plan / College Savings Plan Checking Debitor ATM  Savings  Credit Card Money  Cerfificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
. 2 o Account Mortgage Loan or Home
Second Home or Real Estate Property a7, Equity Loan
® who Purchased or Leased a New 2025 or 2026 Model GMC HUSA ® who Purchased or Leased a New 2025 or 2026 Model GMC B USA

Professional Services Used*: Adults 21 or older | \g'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

55, 4 2 § 20.3%

Financial Planner

48,892,762

Online Investing / Stock Trading

41,184,
75,14 13.9%
t 14
Aoointon 26,239,864 9.6%
" 865 13.7%
t at a Local Offi ot onli e -
Insurance Agent at a Local ice (not online) 21.769,096 X3 . .

Real Estate Agent &;z‘:!‘e% ‘ MBgg oo
. 11.6% (*Past 12 Months) VISA Zell Dehit Caf Venmo MasterCard  Apple Pay  Cash Google Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney r co% Express card Messenger
# who Purchased or Leased a New 2025 or 2026 Model GMC =USA #» who Purchased or Leased a New 2025 or 2026 Model GMC mUSA
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USA

New 2025-2026

Jeep

401K,

mﬁalnvestments Owned: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds  pa :
210,486 19.6%
38,910,395 14.2%
13.3%
10.1%

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.) - ”;2'8%
529 Plan / College Savings Plan F B%l LN

Second Home or Real Estate Property

12.7%
7.6%

¥ who Purchased or Leased a New 2025 or 2026 Model JEEP mUSA

| 4.1% or 11,300,463 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model JEEP.
Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP are 21.3% more likely to have a

29.8% more likely to have an Auto Loan, 36.7% more likely to Invest/Trade Stocks Online, 2.9% less

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

9.7%
7.8% 6.7% 5.2% 63% 4ee

R e
73 LATI AL NS

e oS " e i o 10,0 s
Checking Debitor ATM  Savings Credit Card Online Mobil Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Purchased or Leased a New 2025 or 2026 Model JEEP B USA

Professional Services Used*: Adults 21 or older

Tax Preparation Service

55,493,831 20.3%

Financial Planner

48,392,762
Online Investing / Stock Trading 32

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

0.2%
w who Purchased or Leased a New 2025 or 2026 Model JEEP

®USA

U USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab
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f\Past 3-Months Payment Methods Used: Adults 21 or older
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MasterCard
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Google Pay Store Credit  Square Cash

American

Venmo Apple

Dehit Caf Pay  Cash Facebook  Samsung Pay
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2.% or 5,451,851 of USA Adults 21 or older Purchased or Leased a New 2025 or 2026 Model RAM.

i — Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM are 32.3% more likely to have a
———— 401K, 60.7% more likely to have an Auto Loan, 30.3% more likely to Invest/Trade Stocks Online, 14.1% less
New 2025-2026 likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401KPlan Fp 493, 26.7%

IRA (Individual Retirement Account)

Stocks or Stock Options

74,874,915 27.4% B

24.5%
Mutual Funds Mﬂ%
20.8%
Money Market Funds 2%
11.3%
Bonds 0.1%

Other (Crypto / NFTs / Metals, etc.) M 1I%

- T 16.2% N 7%
m h

- o i 1o o e
2 8.6%
529 Plan / College Savings Plan m;, 9% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced ~ Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
14.1% Account Mortgage Loan or Home
Second Home or Real Estate Property m% Equity loan
u who Purchased or Leased a New 2025 or 2026 Model RAM HUSA ® who Purchased or Leased a New 2025 or 2026 Model RAM B USA

Professional Services Used*' Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

55,493 ,831

Financial Planner us}sgi,7sz
Online Investing / Stock Trading

Accountant

: G 12.7%
t at i ot oni .
Insurance Agent at a Local Office (not online) 21,769,096 X3 . .
4.3%
Real Estate Agent
o B

6%
P 3.2% 253 4%
Eelite Ponatg H 3.2% s S Lo OO Lo OO0 S - . P
_ 1% (*Past 12 Months) Debit Card Venmo MasterCard Awla Pay  Cash App Gmgle Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay

Divorce / Family Attomney c.0% Express card Messenger
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET spend an average of 3 days, 0
e “ s n hours, 59 minutes and 44 seconds each week with All Forms of Media.

S 84.% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET spend an avg. of 8 hours and 6 minutes
New 2025-2026 each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD spend an average of 3 days, 2 hours, 32
minutes and 37 seconds each week with All Forms of Media.

80.6% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD spend an avg. of 8 hours and 11 minutes each
week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC spend an average of 3 days, 9 hours, 36
=Rl —— minutes and 57 seconds each week with All Forms of Media.

—— 90.2% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC spend an avg. of 8 hours and 22 minutes each
New 2025-2026 week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP spend an average of 3 days, 0 hours, 51
minutes and 12 seconds each week with All Forms of Media.

78.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP spend an avg. of 7 hours and 42 minutes each
week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM spend an average of 2 days, 19 hours, 12
minutes and 55 seconds each week with All Forms of Media.

79.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM spend an avg. of 8 hours and 31 minutes each
New 2025-2026 week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET spend an average of 2 days, 8
hours, 49 minutes and 3 seconds each week with All Forms of Ad-Supported Media.

81.% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET spend an avg. of 7 hours and 38 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Medi

EZ™.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD spend an average of 2 days, 9 hours, 45

— minutes and 1 seconds each week with All Forms of Ad-Supported Media.
—_— 77.5% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD spend an avg. of 7 hours and 46 minutes each

New 2025-2026 week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC spend an average of 2 days, 16 hours, 22
=Rl = — “ s n minutes and 16 seconds each week with All Forms of Ad-Supported Media.

T — 86.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC spend an avg. of 7 hours and 54 minutes each
New 2025-2026 week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.

96.4%
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP spend an average of 2 days, 7 hours, 46
x Hp p n — minutes and 12 seconds each week with All Forms of Ad-Supported Media.

A | ] 75.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP spend an avg. of 7 hours and 18 minutes each
New 2025-2026 week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM spend an average of 2 days, 4 hours, 32
minutes and 50 seconds each week with All Forms of Ad-Supported Media.

76.3% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM spend an avg. of 7 hours and 53 minutes each
New 2025-2026 week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model CHEVROLET spend an
average of 8 hours and 7 minutes each day with All Forms of Ad-Supported Media. 81.% listen to
Local AM/FM Radio for an avg. of 65.5 minutes/day.(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD spend an average of 8
hours and 15 minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM

Radio for an avg. of 66.6 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)

New 2025-2026

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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New 2025-2026

Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC spend an average of 9
hours and 11 minutes each day with All Forms of Ad-Supported Media. 86.9% listen to Local AM/FM
Radio for an avg. of 67.7 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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— Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP spend an average of 7
JQED = hours and 58 minutes each day with All Forms of Ad-Supported Media. 75.8% listen to Local AM/FM
. Radio for an avg. of 62.7 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM spend an average of 7
hours and 30 minutes each day with All Forms of Ad-Supported Media. 76.3% listen to Local AM/FM
Radio for an avg. of 67.6 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)
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20,099,119 or 81.% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day
representing 44.7% of all time spent daily with Ad-Supported Audio.
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15,989,750 or 77.5% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
FORD listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day
representing 43.3% of all time spent daily with Ad-Supported Audio.
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5,479,828 or 86.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC

nic— = “sn listen to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day representing

46.% of all time spent daily with Ad-Supported Audio.
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8,561,150 or 75.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
listen to Ad-Supported Local AM/FM Radio for an average of 62.7 minutes every day representing
42.4% of all time spent daily with Ad-Supported Audio.
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4,157,638 or 76.3% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day representing
43.1% of all time spent daily with Ad-Supported Audio.
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| 20,099,119 or 81.% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
sn CHEVROLET listen to Ad-Supported Local AM/FM Radio for an average of 65.5 minutes every day
representing 44.7% of all time spent daily with Ad-Supported Audio.
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15,989,750 or 77.5% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
“sn FORD listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day

e A representing 43.3% of all time spent daily with Ad-Supported Audio.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach% 77.5% 75.7%

Audio: Adults 21 or older

"Share of Ad-Supported Audio” _ m

who Purchased or Leased a USA
New 2025 or 2026 Model
Hof Week FORD
Time Spen
Ad-Supj
Audio
41.3%
26.8%
24.7%
0,
12.0% 11.5% 12.9% 13.0% 14.3%
15.6% 9.5% s % -
Weakly 63% /8% 68% 75% 5% 6.4% 3% R
Total 8.3% 8.2% o 0 3.2% g3y
Reached: =] —_——
'15,989,75Q06,725,114 5,091,67073,197,232 2,483,63025,830,265 2,369,25135,117,597 2,675,31839,112,279 1,299,24621,206,816 1,407,28320,476,443 1,342,15417,434,389 879,094 11,190,383 655,283 6,238,093
Local AM/FM Podcasts Pandora YouTube Music TV Music Spotify All Others Amazon Music  iHeartRadio SiriusXM
Average .
Daily Mi Radio Channels
= who Purchased or Leased a New or 2046 odel FORLU ]
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 340 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 Soef'a.al for Anything _

[(Make of new vehicle (HHLD): FORD AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]



_— 5,479,828 or 86.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC
SN & “sn listen to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day representing

S 46.% of all time spent daily with Ad-Supported Audio.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach% 86.9%

Audio: Adults 21 or older
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— | 8,561,150 or 75.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
ljppp sn listen to Ad-Supported Local AM/FM Radio for an average of 62.7 minutes every day representing

N 2025-2025 42.4% of all time spent daily with Ad-Supported Audio.

75.8% 75.7%
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listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day representing

—— sn | 4,157,638 or 76.3% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
N 2025-2025 43.1% of all time spent daily with Ad-Supported Audio.
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20,099,119 or 81.% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country,
Adult Contemporary, Classic Rock, and Pop Contemporary Hit Radio.
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USA

New 2025-2026

15,989,750 or 77.5% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Classic Rock, and News/Talk/Information.
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USA

New 2025-2026

5,479,828 or 86.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
News/Talk/Information, Classic Rock, and Country.
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8,561,150 or 75.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Adult Contemporary,
Classic Hits, and Pop Contemporary Hit Radio.

New 2025-2026

Local AM/FM Radro Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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New 2025-2026

4,157,638 or 76.3% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult Contemporary,
Classic Rock, and Alternative.
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~ New 2025-2026

' 16,845,292 or 67.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET watch Ad-Supported Local TV Stations for an average of 108.8 minutes every day
representing 32.2% of all time spent daily with Ad-Supported Video.
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New 2025-2026

' 14,367,862 or 69.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
FORD watch Ad-Supported Local TV Stations for an average of 109.6 minutes every day representing
33.5% of all time spent daily with Ad-Supported Video.
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Jeep

New 2025-2026

' 7,439,667 or 65.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day representing
36.8% of all time spent daily with Ad-Supported Video.
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New 2025-2026

' 3,580,938 or 65.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
watch Ad-Supported Local TV Stations for an average of 90.1 minutes every day representing 35.6%
of all time spent daily with Ad-Supported Video.
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16,845,292 or 67.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET watch Ad-Supported Local TV Stations for an average of 108.8 minutes every day
1 = S—_— representing 32.2% of all time spent daily with Ad-Supported Video.
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14,367,862 or 69.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
FORD watch Ad-Supported Local TV Stations for an average of 109.6 minutes every day representing
SR 33.5% of all time spent daily with Ad-Supported Video.
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4,674,922 or 74.2% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC

_ “sn watch Ad-Supported Local TV Stations for an average of 128.5 minutes every day representing 36.%
NeW202S008 of all time spent daily with Ad-Supported Video.
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7,439,667 or 65.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP

u ippn = “ sn watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day representing 36.8%
. N 20252026 of all time spent daily with Ad-Supported Video.
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3,580,938 or 65.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM

“ sn watch Ad-Supported Local TV Stations for an average of 90.1 minutes every day representing 35.6%
S of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

(Averoge week]

Local News - Evening

16,845,292 or 67.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Movies, and Game Shows.
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=USA

New 2025-2026

14,367,862 or 69.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
FORD watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Comedies, Movies, and Game Shows.
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[ 4,674,922 or 74.2% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC

GV & = “sn watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Dramas.

New 2025-2026
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7,439,667 or 65.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP

X yegn “sn watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local

| S News - Morning, Comedies, Game Shows, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week)

Local News - Evening
Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime

Documentaries

New 2025-2026

[ 3,580,938 or 65.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Local News - Morning, Sports, National/Network News, and Dramas.
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New 2025-2026
Avg. Week All Digital (Persons & % Reach): Adults 21 or older

OTT TV Streaming Services

Search (Google, Bing, etc.)

/ (eteltes 229 049,20 83.8%
enclelfRenl Eatate (Ve 228 711 214 83.7%
st _m-

Email/Text/IM/Zoom,ete. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantosy/Betting Sites

st e P

YouTube/TikTok, ete. of
Online Classes, Schools, Colleges, Universities Mm i
Local TV Streaming m 27 4% who Purchased or Leased a UsA
New 2025 or 2026 Model
N able 70.976.35 26.0% CHRVROLET

= who Purchased or Leased a New 2025 or 2026 Model CHEVROLET mUSA

E

[ 19,674,504 or 79.3% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET use Ad-Supported Social Media for an average of 133.3 minutes every day representing
24.6% of all time spent daily with Ad-Supported Digital Media.
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New 2025-2026

Avg. Week All Digital (Persons & % Reach): Adults 21 or older

% Time spent:

[ 15,215,970 or 73.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
FORD use Ad-Supported Social Media for an average of 136.4 minutes every day representing 24.9%
of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week All Digital (Persons & % Reach): Adults 21 or older
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[ 4,645,171 or 73.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC
use Ad-Supported Social Media for an average of 146.6 minutes every day representing 26.1% of all
time spent daily with Ad-Supported Digital Media.
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New 2025-2026

Avg. Week All Digital (Persons & % Reach): Adults 21 or older

[ 8,422,926 or 74.5% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
use Ad-Supported Social Media for an average of 137.3 minutes every day representing 25.7% of all
time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

OTT TV Streaming Services

Search (Google, Bing, etc.) a2 g 86 9%
ek . 228711214 83.7%
m-ﬂ P
Mm Digital: Adults 21 or older

social Media
Email/Text/IM/Zoom,ete. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, ete.

Online Classes, Schools, Colleges, Universities

Local TV Streaming who Purchased or Leased a
New 2025 or 2026 Model
L i fun Eable 70.576.25 JEER

Social Media
159.2

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

152.9

Online

Classes,

Schools,
Colleges,
OTT TV Streaming Services | Universiti

1254 &

Non- Search 157.7
Premium+P | (Google,
remium... Bing,...

YouTu Shopping Ne

Email/Text/l | (incl.. | ws/

M/Zoomete o), f——f W..
(Personal & Games/Fa
Work)... ntasy/Be...

Sacial Media

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

154.0

OTT TV Streaming Services
144.3

Non-
Premium+Pre
mium Cable...

Local TV
Streaming
41.8

Search Shop
EmailfText/l| (Googl ping
M/Zoom,et e, (incl.
¢ (Persenall Bing, Food
SWOrklS etc).. JA..

Online
Classes,
Schools,

Colleges,
Universit
ies
50.9

YouTube/Ti
kTok, etc.

Games/Fa
ntasy/Be...

News/ B
Wea... |a

= who Purchased or Leased a New 2025 or 2026 Model JEEP mUSA

» who Purchased or Leased a New 2025 or 2026 Model JEEP

m USA

Avg. Week Ad- 5uggarted Digital (Persons & % Reach): Adults 21 or older Avg.

% Time Spent:

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Search (Google, Bing, etc.)

Social Media
Email/Text/IM/Zoom,etc. {Personal & Work)

OTT TV Streaming Services

Shopping (indl. Food/ Auctions/Travel, etc.}

YouTube/TikTok, etc.
Streaming Audio {Local Radio/ Podcasts/Streaming
Services)

3%

Avg. Hours+Minutes/day with Ad- m

Games/Fantasy/Betting Sites Supported Digital: Adults 21 or older m
Local TV Streaming m
i i i 5:09
Non-PremiunmmPremium Cable Streaming m
Concurrent & "
ingFi 5 Usage %: 69.3% m
. who Purchased or Leased
Online & R o Ubreniiics Newar;:zs wa:z'snaudela M

JEEP
w who Purchased or Leased a New 2025 or 2026 Model JEEP mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 167
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Social Media
137.3

OTT TV Streaming Services
88.7 32. ons/Trav...

Streaming Audio (Local
Radio/
Podcasts/Streaming

Local TV

Email/Text/IM Non-
[Zoom,etc. Premium+
(Personal & Premium

Work) Cable
393 Streami...

YouTube/
TikTok,

140.4

Search
(Google,

Shopping
Bing, (incl.
Food/Aucti

News/We
ather/S...

Banking/...

Social Media

OTT TV Streaming Services

103.3

Streaming Audio {Local
Radio/
Podcasts/Streamlng

29.0
Search
(Google,
Bing,
etc.)
30.1

News/We
ather/S...

Banking/..

USA Projection

m who Purchased or Leased a New 2025 or 2026 Model JEEP

Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

[(Make of new vehicle (HHLD):JEEP AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]

Non-
Premium+Pre
mium Cable YouTube/T
Streaming... ikTok, etc.
33.1
Email/Text/IM
/Zeom,ete.  Shopping
(Personal & (incl.
Work)... Food/A...
mUSA
* Share of
-

Everything
for Anything .




New 2025-2026

Avg. Week All Digital (Persons & % Reach): Adults 21 or older

[ 4,193,366 or 76.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
use Ad-Supported Social Media for an average of 133.2 minutes every day representing 26.4% of all
time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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19,014,357 or 76.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET use Ad-Supported Facebook for an average of 49.5 minutes every day representing
37.2% of all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media [Persons & % Reach): Adults 21 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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New 2025-2026

15,215,970 or 73.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
FORD use Ad-Supported Facebook for an average of 50.9 minutes every day representing 37.4% of
all time spent daily with Ad-Supported Social Media.
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M

P spent daily with Ad-Supported Social Media.

4,645,171 or 73.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC
use Ad-Supported Facebook for an average of 61.6 minutes every day representing 42.% of all time
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New 2025-2026

8,422,926 or 74.5% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
use Ad-Supported Facebook for an average of 52.5 minutes every day representing 38.2% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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4,149,239 or 76.1% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
use Ad-Supported Facebook for an average of 51.7 minutes every day representing 38.8% of all time
spent daily with Ad-Supported Social Media.
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| 19,014,357 or 76.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
i — sn CHEVROLET use Ad-Supported Facebook for an average of 49.5 minutes every day representing
37.2% of all time spent daily with Ad-Supported Social Media.

OLET
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Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 21 or older
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FORD use Ad-Supported Facebook for an average of 50.9 minutes every day representing 37.4% of
all time spent daily with Ad-Supported Social Media.

Cord>

“ sn | 15,215,970 or 73.8% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
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use Ad-Supported Facebook for an average of 61.6 minutes every day representing 42.% of all time

“sn | 4,645,171 or 73.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC
I spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 52.5 minutes every day representing 38.2% of all time

“ sn | 8,422,926 or 74.5% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
% 2025:2026 spent daily with Ad-Supported Social Media.

Jeep
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use Ad-Supported Facebook for an average of 51.7 minutes every day representing 38.8% of all time

“ sn | 4,149,239 or 76.1% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
. spent daily with Ad-Supported Social Media.
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EHE\/PDLEEEW 2025-2026

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,622,331;
Local Radio: 1,269,138; Social Media: 1,198,831; Non-Prem. Cable: 563,945; Local TV:
554,339 reaching Adults 21 or older who Purchased or Leased a New 2025 or
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New 2025-2026

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,404,509;
Local Radio: 1,010,349; Social Media: 969,269; Non-Prem. Cable: 485,250; Local TV:
466,063 reaching Adults 21 or older who Purchased or Leased a New 2025 or 20
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New 2025-2026

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 351,904,
Local Radio: 349,326; Social Media: 255,453; Local TV: 152,344; Non-Prem. Cable: 148,806
reaching Adults 21 or older who Purchased or Leased a New 2025 or 2026 M
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New 2025-2026

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 773,519;
Local Radio: 545,674; Social Media: 532,436; Non-Prem. Cable: 287,359; Local TV: 253,904
reaching Adults 21 or older who Purchased or Leased a New 2025 or 2026 M
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New 2025-2026

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 350,653;
Local Radio: 262,659; Social Media: 262,552; Non-Prem. Cable: 127,842; Local TV: 105,848
reaching Adults 21 or older who Purchased or Leased a New 2025 or 2026 M

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Purchased or Leased a New 2025 or

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 21 or older

2026 Model RAM £0,000,000
1,600,000
70,000,000
1,400,000
60,000,000
1,200,000
50,000,000
1,000,000
40,000,000
800,000
30,000,000
600,000
400,000 20,000,000
200,000 10,000,000
0 0
AP o R P '\"'Q?B'”QQ.\,'&'F‘@‘\?")Q'*%Qﬁ‘\Q%Q%QGQ'»Q@ AP AP o 2 P P AT R o o AP AR AR AR AR R R R A &
- 3 A S % . 7 N AY Al ; ’
m&»@r@#wo@@ G O g q,@"\?’\?'#b?h”b”'\'“%”%m@m,;a,o?q"\?'*ﬁbﬁ"?'bqq@'qqeqQ
Mon-Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AQH === Mon-Fri Local AM/FM Radio AQH e=Mon-Fri Local TV Station AQH
s [Von- Fri Non-Premium Cable TV AQH s M on-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH
e [Vion-Fri Digital Media (Less Social) AQH s Mlon-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 100

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Make of new vehi

USA Projection

(HHLD): RAM AND (Model vear af new vehicl

Scarborough R1 2026: Jan 25-Mar26

HHLD): 2026:Any new vehicle OR Model year of new vehicle (HH

® Share of Everything

Qual Intab for Anything .

soefa.ai

23,606

D}: 2025:Any new vehicle))]




New 2025-2026

23,337,492 or 94.1% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
CHEVROLET spend an average of 53.4 minutes per day driving, seeing Billboards and Signs. 67.7%
Listen to Local Radio Stations Out-of-Home for an average of 39.7 min
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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19,106,841 or 92.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
FORD spend an average of 54.9 minutes per day driving, seeing Billboards and Signs. 64.8% Listen to
Local Radio Stations Out-of-Home for an average of 40.4 minutes/
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6,140,588 or 97.4% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC
spend an average of 54.9 minutes per day driving, seeing Billboards and Signs. 72.7% Listen to Local
Radio Stations Out-of-Home for an average of 41. minutes/day
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New 2025-2026

Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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' 10,746,364 or 95.1% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
spend an average of 45.8 minutes per day driving, seeing Billboards and Signs. 63.3% Listen to Local
Radio Stations Out-of-Home for an average of 38. minutes/d
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(Average week]
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Billboards & Signs (Weekly Drivers)

New 2025-2026

5,071,656 or 93.% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
spend an average of 70.4 minutes per day driving, seeing Billboards and Signs. 63.8% Listen to Local
Radio Stations Out-of-Home for an average of 41. minutes/day.
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— 23,337,492 or 94.1% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
sn CHEVROLET spend an average of 53.4 minutes per day driving, seeing Billboards and Signs representing
iow S0 5036 40.6% of all Time Spent with Ad-Supported Out-of-Home Media.
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19,106,841 or 92.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD

— sn spend an average of 54.9 minutes per day driving, seeing Billboards and Signs representing 41.2% of all
fioay FFE IS Time Spent with Ad-Supported Out-of-Home Media.
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6,140,588 or 97.4% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC spend

an average of 54.9 minutes per day driving, seeing Billboards and Signs representing 42.1% of all Time
New 2025-2026 Spent with Ad-Supported Out-of-Home Media.
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10,746,364 or 95.1% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP

,ippn = sn spend an average of 45.8 minutes per day driving, seeing Billboards and Signs representing 36.9% of all
l New 2025-2026 Time Spent with Ad-Supported Out-of-Home Media.
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New 2025-2026

Weekly
Reach %

93.0%

75.9%

63.8% 63.3%

5,071,656 or 93.% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM spend

an average of 70.4 minutes per day driving, seeing Billboards and Signs representing 44.5% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 21 or older
"Share of Ad-Supported OOH Media"

=

who Purchased or Leased a usa
New 2025 or 2026 Model
RAM

95.7% 96.4%

38.5%

33.5% 32.2%

23.5% 22.4%

12.7%
8.0% 10.5%
Weekly ’ 5.4% 5.6% 6.1%
= S e
ersons

Resched: ﬂiflhc':andszéf.‘glﬁgzrfs29 " AM FMH;'&F%SES Walking inl'!i%auﬁig,gz 'Grocery Sst?éla'lss 20 'Sho'ppingal%lﬂgﬁ’szﬂ Restaurants 937:;0 14 s Stadiums &1.%:5;;2: ! El BARe Health Clul:zsﬁ'a?\}sr'?nss5
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

VN 2o BTN 300 EEPEW 010 IETEE oo IETEN s IETER 0 EFTTE o5 EETRE 1a; WO s EEERN 15
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5,982,863 or 24.1% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model
e “sn CHEVROLET read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day

rm_ﬁ representing 34.% of all time spent daily with All forms of Print Med

New 2025-2026
Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total Persans: 5 Time spent:

Ot wat A e Cotator) T PR %
T o ——

Local Daily Newspaper(s) (Daily m 227% Local Daily Local Daily
Newspaper(s) Newspaper(s)
et ) — T o e

(sunday) (Daity+Sunday) (Daily
10.0

83 8.7
Books

New York Times (Daily)

New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All

Print Media: Adults 21 or older

Local Daily
Newspaper(s) (Daily Magazines
86

Magazines
New York Times 7.4

New York Times (Sunday) (Daily+Sunday)
8.4

New York Times
(Daily+Sunday)

All Local Weekly Newspapers =

Wall Street Journal (Daily)

New York Times
Direct Mail (Daily)

. . M 2 . . Dile([{\d\a’\l Catalogs
USA Today (Daly) _ Locat Daily Advertising : Local Dty Local Oally Advertising o
Newspaper(s) (excluding Newspaper(s) Newspaper(s) (exciuding New York
Catalogs wwho Pirchased or Lensed  New (Sunday} USA Today (Daily) Catalogs) Catalogs (Sunday) (Daily+Sunday) Catalogs) Times (Daily) L
2025 or 2026 Model CHEVROLET 12.0 9.1 75 35 129 9.2 7.5 74 -
Magazines - 2.6% :
wwho Purchased or Leased a New 2025 or 2026 Model CHEVROLET mUSA W who Purchased or Leased a New 2025 or 2026 Model CHEVROLET HUSA
Avg. Week Ad- Sug_gorted All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Torol perzons:

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday) 67 917 adk 4
oty e ot ——
Local Daily Newspaper(s) (Sunday)  ctasaPny 21.0%

Wall Street Journal (Daily) Local Daily
s Hlu(al nan\; \ o New York Times Newspaper(s) Wall Street Journal
i S K +Sunda (DaitysSunday) (Daity)
Nelw Yok Tines (Dal) Lacal Daity (Daily (Daily+Sunday} Local Daily Mg .5 1 9.2 9.1
New York Times (Daily+Sunday) Newspaper(s) 8.7 | 84 ner::‘:p:;ls)
(Sunday) s 9"
New York Times (Sunday) 12.0 .
Avg. Hours+Minutes/day with Ad-

All Local Weekly Newspapers Supported Print Media: Adults 21 or clderM Direct Mail Advertising Direct Mail

9.1 (excluding Catalogs) Advertising

Wall Street Joumal (Daily)

55 88 (excluding

Magazines Catalogs)
7.5 7.5

USA Today (Daily)

New York Times Local Daily Newspaper(s) imes New York Times Local Daily Newspaper(s)

= 2.1% _ s > A
L who Purchased or Leased {sunday) {Daily+Sunday) Magazines a {sunday) (Daity New York Times (Daily)
grImes m 2.6% mow 2;;50,1:2'5“: 10.0 89 ;4 : .9 15 86 7.4
sooks P 9856 s
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4,731,375 or 22.9% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model FORD

read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing
35.2% of all time spent daily with All forms of Print Media.

D =JSA

New 2025-2026

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total Persans:

% vime spent:
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

New York Times
[DallyoSum!av)

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)
9.0

USA Taday (Daily)
Books

New York Times (Daily)

New York Times (Daily+Sunday)
New York Times (Sunday)
All Local Weekly Newspapers

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

Local Daity
Newspaper(s)
(Daily+Sunday)
10.0

Magazmr;

Direct Mail

New York Times
(Daily+Sunday)
9.5

Local Daily
Newspaper(s) (Daily
86

Magazines

Direct Mail By
54 Todoy (D) 013 s v e e
Newspaper(s) Local Daily {excluding New York Newspaper(s) Newspaper(s) {excluding New York
Catalogs o Porchased Or Tementi n Nt (Sunday} Newspaper(s) (Daily Catalogs) Times (Daily) (Sunday) (Daily+Sunday) Catalogs) Times (Daily)
2025 or 2026 Model FORD 138 9.6 74 64 129 9.2 7.4

Magazines

7.5

All..

w who Purchased or Leased a New 2025 or 2026 Model FORD mUSA ® who Purchased or Leased a New 2025 or 2026 Model FORD HUSA

vg. Minutes/day Spent): Adults 21 or older

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Totol ersons:

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday) i 21"0%

Local Dai Local Daily
. s ::I:s; Sty New York Times Newspaper(s) Wall Street Journal
New York Times (Daity) BT (SRR oy o (Daily+Sunday) Newspaperts) (Daily | ILISA Today (Baily) o M;‘;“‘"‘ S foem
i Local Daity 10.0 9.0 Newspaper(s)
Newr Yorkimes (hialby unday) m m-ﬂ- Newspaper(s) (Sunday)
i m (sunday) 125
Neww York Times {ruadey) el mﬂ. Avg. Hours+Minutes/day with Ad- s 13.8

All Local Weekly Newspapers Supported Print Media: Adults 21 or olde: Direct Mail
Advertising
{excluding
Catalogs)

15 75

Wall Street Joumal (Daily)

Magazines
78

USA Today (Daily)

Magazines

333

New York Times Advertising T New York Times Local Daily Newspaper(s)
Magazines m lg’g% who Purchased or Leased a UsA m (Sunday) Wall Street Journal (Daily) |  (excluding Catalogs) (sunday) (Daity New York Times (Daily)
- 0 e New 2025 or 2026 Model FORD . 10.3 78 7.4 1s 86 7.8
sooks i
® who Purchased or Leased a New 2025 or 2026 Model FORD mUSA

m who Purchased or Leased a New 2025 or 2026 Model FORD mUSA

® Share of Everything
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New 2025-2026

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total Persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All

T ——— Print Media: Adults 21 or older
All Local Weekly Newspapers
Wall Street Journal (Daily)
USA Today (Daily)

Catalogs who Purchased or Leased a New

2025 or 2026 Model GMC

B - T

® who Purchased or Leased a New 2025 or 2026 Model GMC

Magazines

mUsA

5 Time spent-

1,364,917 or 21.7% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model GMC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing
33.% of all time spent daily with All forms of Print Media.

Local Daily
Newspaper(s} (Sunday)
10.3

USA Today (Daily)
20

Local Daily
Newspaper(s) (Daily
74

Direct Mail
Advertising
{(excluding
Catalogs)

New York Times.
(Daity+Sunday}
6.1

New York
Magazines Times (Daily|
5.2 5.0

) | catatogs
3.4

Local Daity
Newspaper(s)
(Sunday)
129

New York Times
(Daily+Sunday)
9.5

Local Daily
Newspaper(s)
(Daily+Sunday)
92

USA Today (Daily)

Local Daily
Newspaper(s) (Daily
86

Magazines

Direct Mail
Advertising
{excluding New York
Catalogs) Times (Daily)
7.5 7.4 All..

Catalogs
35

® who Purchased or Leased a New 2025 or 2026 Model GMC

m USA

Avg. Week Ad- $ug_gorted All Print Media (Persons & % Reach): Adults 21 or older Avg

Totol Persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)
All Local Weekly Newspapers
Wall Street Joumal (Daily)

USA Today (Daily)

P T

i m 7%
Magazines . who Purchased or Leased a USA
F 2.6% New 2025 or 2026 Model GMC
wooks i 8%
® who Purchased or Leased a New 2025 or 2026 Model GMC HUSA
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or clderm

USA Projection

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 21 or older

Local Daity
Newspaper(s)
(Sunday)
103

USA Today (Daily)
80

Direct Mail Advertising
(excluding Cataiogs)
7.6

Local Daily Newspaper(s)
[DaitysSunday)

New York Times
(Sunday)
71

Wall Street Journal
(Daily)
59

Mogazines
5.2

New York
Times

[Daity+Sunday)
6.1

New
York
Times
(Daily)
5.0

Local Daily
Newspaper(s}
{Sunday)
129

New York Times
{sunday)
115

New York Times

{Daily+Sunday)
55

Local Daily Newspaper(s)

{Daity
8.6

Local Daily
Newspaper(s)
{Daity+Sunday)
9.2

Wall Street Journal
{Daity)
9.1

Direct Mail
Advertising
(excluding
Magazines Catalogs)
7.5 7.5

New York Times (Daily)
7.4

m who Purchased or Leased a New 2025 or 2026 Model GMC
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Jeep

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

(72206

New 2025-2026
Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time spent-

Total Persans:

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

who Purchased or Leased a New
2025 or 2026 Model JEEP

= who Purchased or Leased a New 2025 or 2026 Model JEEP W USA

2,549,970 or 22.6% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model JEEP
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing
31.6% of all time spent daily with All forms of Print Media.

Local Daity
Newspaper(s)
(Sunday}
13.0

Local Daily
Newspaper(s) Newspaperis)
(Daily+Sunday) (Daily
9.4 8.8

Local Daily

New York Times
New York Times (Daily) USA Today (Daily)
(Daily+Sunday) 85 8.4
10.0

Direct Mail
Advertising
(excluding
Magazines Catalogs)
83 7.7

Local Daity
Newspaper(s)
(Sunday)
129

New York Times
(Daily+Sunday)
9.5

Local Daily
Newspaper(s)
(Daily+Sunday)
92

Local Daily
Newspaper(s) (Daily
86

Direct Mail
Advertising
{excluding
Catalogs)
7.5

New York
Times (Daily)
7.4

USA Today (Daily)

Magazines

Catalogs
35

All..

= who Purchased or Leased a New 2025

or 2026 Model JEEP

B USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach):Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Joumal (Daily)

USA Today (Daily)

Catalogs

B m 3.0%
Magazines p who Purchased or Leased a USA
0- 2.6% New 2025 or 2026 Mode| JEEP
wooks i 8%
= who Purchased or Leased a New 2025 or 2026 Model JEEP mUSA
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Totol persons:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or olde

s

Local Daily
Newspaper(s)
(Sunday)
13.0

New York Times
{sunday)
1L6

Local Daily
Newspaper(s) New York Times
(Daily (Daily)
88 8.5

Wall Street Journal (Daity)
96

USA Today (Daily)
84

Direct
Mail
Advertisi
ng
(exchudin
Local Daily Newspaper(s) £
(Daily+Sunday) Magazines Catalogs)

9.4 8.3 7.7

Local Daily
Newspaper(s}
{Sunday)
129

New York Times
{sunday)
115

New York Times

{Daily+Sunday)
55

USA Today (Daily)
88

Local Daily
Newspaper(s)
{Daity+Sunday)

9.2

Magazines
7.5

Local Daily Newspaper(s)

(Daity
8.6

New York Times (Daily)
7.4

Wall Street Journal
{Daity)
9.1

Direct Mail
Advertising
(excluding
Catalogs)
7.5
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Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total Persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

New 2025-2026

w who Purchased or Leased a New 2025 or 2026 Model RAM

% Time spent-

-
(=
[

= = o =
: S & [~
b SR SRR R SR S )

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

I

who Purchased or Leased a New
2025 or 2026 Model RAM

g

mUsA

1,284,209 or 23.6% of Adults 21 or older who Purchased or Leased a New 2025 or 2026 Model RAM
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing
31.8% of all time spent daily with All forms of Print Media.

Local Daily
Newspaper(s}
(Daily+Sunday)
82

Advertising
{excluding
Catalogs)

Local Daily Hew York Times

Newspaper{s)
(Daily
71

New York Times
(Daily+Sunday)
7

Magazines

Local Daity 5.0

Newspaper(s)
(Sunday} Daily) USA Today (Daily) | Catalogs
12.0 71 3

Local Daity
Newspaper(s)
(Sunday)
129

New York Times
(Daily+Sunday)
9.5

Local Daily
Newspaper(s)
(Daily+Sunday)
92

USA Today (Daily)

Local Daily
Newspaper(s) (Daily
86

Magazines

Direct Mail
Advertising
{excluding New York
Catalogs) Times (Daily)
7.5 7.4 All..

Catalogs
35

® who Purchased or Leased a New 2025 or 2026 Model RAM

m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Joumal (Daily)

USA Today (Daily)

Catalogs

Magazines

Books

UsSA USA Projection

Totol sersons:

26.4%
51 298 34 1

m

27l X
O 08

® who Purchased or Leased a New 2025 or 2026 Model RAM
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vg. Minutes/day Spent): Adults 21 or older

Direct Mail
Newspaper(s) Advertising
(Daity+Sunday} (excluding Catalogs)
82 8.0

Local Daily
New York Times
(Daily+Sunday)
17
Local Daily
Newspaper(s) {Sunday)
12.0

‘Wall Street Journal (Daily)
76

New York
Times (Daily)
5.8

New York Times Local Daily Newspaper(s)
{sunday) (Daily Mogazines
9.6 7.1 5.0

Local Daily
Newspaper(s}
{Sunday)
129

New York Times
{sunday)
115

New York Times

{Daily+Sunday)
55

Local Daily Newspaper(s)

{Daity
8.6

Local Daily
Newspaper(s) Wall Street Journal
{Daity+Sunday) (Daily)
9.2 9.1

Direct Mail
Advertising
(excluding
Magazines Catalogs)
7.5 7.5

New York Times (Daily)
7.4

m who Purchased or Leased a New 2025 or 2026 Model RAM
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“Advertising Actions"

New 2025-2026 P21+ who Purchased or Leased a New 2025 or 2026 Model CHEVROLET
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 102,963,517 39.5%
Websites 93,418,843 35.9%
Direct Mail 75,810,947 29.1%

Broadcast, Cable, & Sat TV

60,667,900 23.3%

Cable TV Networks gibyries 14.4% |

Local Broadcast TV
Local AM/FM Radio [ieonas: .
Video Streaming Services
Podcasts
Audio Streaming Services -

® P21+ who Purchased or Leased a New 2025 or 2026 Mode! CHEVROLET (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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“Advertising Actions"

New 2025-2026 P21+ who Purchased or Leased a New 2025 or 2026 Model FORD
(Shopped/Visited/Bought past 3mos Due to Ads on %)

[l

Social Media 102,963,517

Websites 53,418,845

Direct Mail 75,810,947 7 29.1%

Broadcast, Cable, & Sat TV

60,667,900 23.3%

Cable TV Networks

37,508,501 14.4%

Local Broadcast TV

39,044,228  150%

Local AM/FMRadio  gereees e 5.5%

Video Streaming Services

39,709,105 — 15.3%

Newspapers

28,548,189

Podcasts 31,946,626 12.3%

i . . : 3.1% USA

m P21+ who Purchased or Leased a New 2025 or 2026 Model FORD (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R1 2026: Jan25-Mar26 Qualintab: 340
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“Advertising Actions"

New 2025-2026 P21+ who Purchased or Leased a New 2025 or 2026 Model GMC
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 102,963,517

Websites

93,418,843

Broadcast, Cable, & Sat TV  gviern 23.3%

Direct Mail
Local Broadcast TV 44,228 = '
Cable TV Networks geEeasss N
Video Streaming Services

Podcasts 31,046,626

Audio Streaming Services '27.124.249 10.4%
Billboards et 9.7%

m P21+ who Purchased or Leased a New 2025 or 2026 Model GMC (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R1 2026: Jan25-Mar26 Qualintab: 164

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything «

[(Make of new vehicle (HHLD): GMC AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]



“Advertising Actions"

New 2025-2026 P21+ who Purchased or Leased a New 2025 or 2026 Model JEEP
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Jeep =|[JSA

Social Media 102,963,517

Websites 03.418,643

Direct Mail 75,810,947 29.1%

Broadcast, Cable, & Sat TV

60,667,900 23.3%

Cable TV Networks priyrries
Local Broadcast TV  gotyiviger =
Local AM/FM Radio

Video Streaming Services

39,709,105 15.3%

Podcasts 31,946,626
Newspapers |pheHErs
Billboards 25,366,622

Audio Streaming Services 27,124 249 O

m P21+ who Purchased or Leased a New 2025 or 2026 ModelJEEP (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R1 2026: Jan25-Mar26 Qualintab: 167

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything «

[(Make of new vehicle (HHLD):JEEP AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]



“Advertising Actions"

New 2025-2026 P21+ who Purchased or Leased a New 2025 or 2026 Model RAM
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

102,963,517

Websites

93,418,843

Direct Mail 75,810,947 29.1%

Broadcast, Cable, &Sat TV gy T 23%

Cable TV Networks T

Local Broadcast TV

39,044,228 15.0%

Video Streaming Services

Local AM/FM Radio

15.5%

Podcasts

31,946,626 12.3%

Audio Streaming Services

27,124,249

USA

Billboards 25,366,622 9.7%

Newspapers grrirers 11.0%

m P21+ who Purchased or Leased a New 2025 or 2026 Model RAM (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R1 2026: Jan25-Mar26 Qualintab: 100

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything «

[(Make of new vehicle (HHLD): RAM AND (Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle))]



